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Carey Pinkowski
Executive Race Director
Bank of America Chicago Marathon
Carey Pinkowski has served as executive race director of the Bank of America Chicago Marathon since 
1990. During his tenure, he has grown the event into one of the largest marathons in the world with 
40,659 finishers representing all 50 states and more than 100 foreign countries in 2014.

As executive race director, Pinkowski is responsible for all facets of the race. Under his leadership, 
the Bank of America Chicago Marathon has posted three world records: Morocco’s Khalid Khannouchi 
(1999), Kenya’s Catherine Ndereba (2001) and Great Britain’s Paula Radcliffe (2002).

In 2006, Pinkowski, along with his race director colleagues at the Boston, London, Berlin and New York 
City marathons, formed the World Marathon Majors. Now including the Tokyo Marathon, the six-race 
series awards an annual $1 million prize purse to the world’s top male and female marathon runners.

Pinkowski is also responsible for designing the Bank of America Chicago Marathon course—which 
features 29 distinct Chicago neighborhoods and is world-renowned for its speed—and coordinating 
event logistics with dozens of city, state and federal agencies. As a result of his expertise, he was 
tagged by the Chicago 2016 committee to design the marathon course for Chicago’s 2016 Olympic bid.

Under Pinkowski’s leadership, the Bank of America Chicago Marathon has delivered far more than fast 
marathon performances. Each year, the event generates an economic impact on the City of Chicago of 
$254 million, and, since 2002, the event’s charity program has helped raise more than $132 million for 
local, national and global causes.

For his efforts, Pinkowski has received numerous awards including the Illinois Track & Cross Country 
Coaches Association Meritorious Service to the Youth of Illinois Award (1998), Chicago Area Runners 
Association Gold Medal Award for Event Production (1999), MarathonFoto/Road Race Management 
Race Director of the Year Award presented by Running Times magazine (2001), Runner’s World 
magazine’s Best Race Director Award (2002), the National Distance Running Hall of Fame’s Fred 
Lebow Award (2004), and USA Track & Field’s Allan Steinfeld Award for Lifetime Achievement in Men’s 
Long Distance Running (2009).

Pinkowski is a member of the Indiana Athletic Hall of Fame and the Running USA Hall of Champions. 

Tim Maloney 
Illinois State President
Bank of America
Tim Maloney is the Illinois State President for Bank of America, leading the bank’s corporate 
philanthropic, civic, and community affairs efforts as well as integrated business across the state. 
Additionally, Tim is the Central Division Executive for U.S. Trust, Bank of America Private Wealth 
Management.  In this role, Tim leads the overall effort to serve the wealth management needs of high 
net worth individuals and families within the Central Division.  

Previously, Tim was president of Bank of America Investment Services, Inc. from 2005 to 2007.  Prior 
to that, Tim was president of the Central Region for The Private Bank of Bank of America, a role that 
he held beginning December, 2001.

Before joining Bank of America, Tim spent more than 20 years in the financial service industry, gaining 
experience as a financial advisor, branch manager and regional sales director with Dean Witter Reyn-
olds and as regional director and executive director with Morgan Stanley.

Tim earned a B.A. from Amherst College and a M.A. from the University of North Carolina at Chapel 
Hill. He is a member of the Civic Committee of the Commercial Club of Chicago, the Economic Club 
of Chicago, as well as a founding bank member of the Chicago Community Trust.  He currently serves 
on the boards of The Art Institute of Chicago, Chicago Urban League, United Way of Metropolitan 
Chicago, and The Whitehead Foundation in New York.
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Bank of America Chicago Marathon staff
Chicago Event Management
Carey Pinkowski, CEO & President / Executive Race Director
Michael Nishi, Executive Vice President, Business Development & Operations
George Chiampas, Medical Director
Eileen Hurley, Vice President, Sponsorship & Business Development
Paul Brackey, Sr. Director, Sales & Expo
Summer Howard, Sr. Director, Client Strategy & Integration
Jenna Olson, Sr. Director, Finance & Administration
Paul Farmer, Sr. Director, Information Technology
Sean Barus, Director, Operations Management     
Janet Raugust, Creative Director
David Waskowski, Director, Participant Services
 

 

Bank of America
Tim Maloney, Illinois President, Bank of America
Diane Wagner, SVP, Media Relations

Charles Greenstein, Global Sponsorship Marketing Executive
Joseph Smith, SVP, Global Sponsorship Marketing

Suzanne Burton-Kirdahy, Strategic Marketing Executive
Cindy Nguyen Thomas, SVP, Enterprise Marketing

 

Dr. George T. Chiampas
Medical Director
Bank of America Chicago Marathon
Dr. Chiampas is an assistant professor in the Department of Emergency Medicine at the Feinberg 
School of Medicine at Northwestern University and Northwestern Memorial Hospital. He is the founder 
and co-director of Chicago Cardiac Arrest and Resuscitation and Educational Services (CCARES), a foun-
dation that promotes public education, awareness, training and legislation on sudden cardiac death.

Dr. Chiampas has served as Bank of America Chicago Marathon Medical Director since 2007. During this 
time the Chicago Marathon has become a global leader in operational safety and emergency prepared-
ness and response in mass event incidents. Dr. Chiampas is a past president and current board member 
of the International Institute for Race Medicine (IIRM), which promotes runner and race safety globally.

Additionally, Dr. Chiampas has served as a team physician for U.S. Soccer and the U.S. men’s national 
team since 2006. He is a team physician for the Chicago Blackhawks and previously with Northwest-
ern University Athletics, serving as interim head team physician at Northwestern from 2011-2013. He 
serves on the Gatorade Sports Science Institute (GSSI) speakers’ panel.

Dr. Chiampas has authored numerous scientific publications and he has lectured at academic confer-
ences and scientific meetings throughout the world. His primary topics of interest and expertise are 
mass event and community preparedness and safety, sports injuries, and sudden cardiac death survival 
and public awareness through CPR and AED availability.

He chairs the public safety and prevention committee for the Chicago Medical Society. His professional 
goal is to enhance sports and public safety for individual and team sports through mass event emer-
gency preparedness.

Jaclyn Braun
Cat Cannon
Emma Cook
Cindy Hamilton
Christian Hoffer
Sandhya Krishnan
Barb Kummerer
Emily Luzzo
Ale Pocius

Kirk Razon
Brad Rogstad
Melissa Ryder
Alex Sawyer
Keri Serota
Charles Wiegand
Tracey Wilson
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2015 Bank of America Chicago Marathon Sponsors
Official Sponsors
Abbott Merrill Lynch
Advocate Health Care Molex
American Airlines Nike
Gatorade TAG Heuer
Liberty Mutual Insurance Tata Consultancy Services

Supporting Sponsors
Aquafina
Athletico
Goose Island
Lexus 

Mariano’s
McDonald’s 
PowerBar

Associate Sponsors
Blue Plate 
Compeed
Deloitte
Hilton Chicago Hotel 
Kashi 
Naked Grape 

Park Grill Restaurant
Philips Medical Systems
SmartyPants Vitamins
SOS Technologies
Tylenol

Media Sponsors
670 Score Radio
Chicago Athlete
Chicago Transit Authority
Chicago Tribune

Lagardere Unlimited Media
NBC 5 Chicago
Runner’s World Magazine
WXRT Radio 

Community Partner
Chicago Park District

Vender Partners
City Scents Flowers & Gifts
Divvy Bike Share
GO Airport Express
MarathonFoto

ParkWhiz
PODS
Stratus Video Interpreting
TSMGI

Media interested in acquiring additional information about sponsorship at the Bank of America Chi-
cago Marathon should send inquiries to Christian Hoffer (christian.hoffer@bankofamerica.com).

Abbott Celebrates Living Fully Through the Power of Health as an Official 
Sponsor of the 2015 Bank of America Chicago Marathon 
ABBOTT PARK, IL—  In its second year as an Official Sponsor of the Bank of America Chicago Mara-
thon, Abbott will again demonstrate its commitment to helping people achieve their goals through 
good health. From experienced runners and wheelchair racers to first-time participants, marathons 
prove that when people are at their healthiest, they can do more, achieve more and experience more in 
life.

Abbott’s sponsorship of the 2015 Bank of America Chicago Marathon, which takes place in the global 
healthcare company’s hometown, complements its title sponsorship of the Abbott World Marathon 
Majors (AWMM), which the company announced at the same race last year. Abbott has since cel-
ebrated and supported tens of thousands of marathon participants at the Tokyo Marathon, the Boston 
Marathon, the Virgin Money London Marathon and the BMW Berlin-Marathon. Next month, Abbott will 
celebrate people living active, healthy lives at the TCS New York City Marathon – the sixth iconic race 
in the AWMM series. 

This year, Abbott will again be the title sponsor of the pre-race Abbott Health & Fitness Expo.  Ab-
bott will invite the expected 140,000 runners and supporters to its booth to describe what living fully 
means to them.  All over the world, people have their own ideas about how this looks and feels. But 
there’s one thing they have in common: they each want to live the best klife they can. Abbott is  asking 
a million people to share their stories, and invites Expo participants to take part in interactive quizzes 
and other experiences to express what they do to become their best possible selves (Find out more at 
lifetothefullest.abbott).

Those who participate at the Abbott Pavilion by taking a quiz will be entered for a chance to win a free 
entry to the 2016 Bank of America Chicago Marathon. In addition, Abbott will host on-stage presenta-
tions featuring topics about what people can do when they are at their healthiest. 

For the thousands of registered participants – including approximately 30 Abbott employees from 
around the world – Abbott will again have a high-energy “Cheer Zone,”  just as it did at the 2014 Bank 
of America Chicago Marathon, and earlier this year in Tokyo, London and Berlin, where Abbott also 
has a large employee base.  Abbott employees and families will come out by the hundreds to cheer 
people on at mile 25 and celebrate what people can do through their best health and the right will and 
determination.

As title sponsor of the Abbott World Marathon Majors, Abbott is encouraging the sharing of health 
“best practices” among the six iconic races that make up the series. At the Bank of America Chicago 
Marathon, Abbott will provide portable blood analysis systems called the i-STAT®, which perform com-
monly ordered blood tests – such as those for checking heart function or monitoring physical exertion 
– within minutes and empowers the marathon medical staff to administer care onsite. 

“Marathoners bring to life the idea that when people are at their healthiest, they can tap their potential 
and achieve remarkable things,” said Elaine Leavenworth, senior vice president, chief marketing and 
external affairs officer at Abbott. 

“Through our partnership with the Bank of America Chicago Marathon, we’re thrilled to celebrate all the 
participants, who are dedicated to preparing their minds and bodies to accomplish such an amazing 
feat.”
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“We are inspired by the thousands of people who train for and participate in the Bank of America Chi-
cago Marathon.  They are extremely driven to reach a personal goal, which is anchored in the power of 
living a healthy life,” said Carey Pinkowski, executive race director, Bank of America Chicago Marathon. 
“As a company committed to healthy living and with deep Chicago roots, Abbott is an ideal partner.”

To learn about how Abbott is helping people achieve their goals through the power of health, and to 
take the quiz on what a full life means to you, please visit LifeToTheFullest.Abbott

About Abbott
At Abbott, we’re committed to helping you live your best possible life through the power of health. 
For more than 125 years, we’ve brought new products and technologies to the world—in nutrition, 
diagnostics, medical devices and branded generic pharmaceuticals—that create more possibilities for 
more people at all stages of life. Today, 73,000 of us are working to help people live not just longer, 
but better, in the more than 150 countries we serve.

Connect with us at www.abbott.com, on Facebook at www.facebook.com/Abbott and on Twitter @
AbbottNews and @AbbottGlobal. 

Abbott Media
Christine Cavallaro, (224) 668-6317
Scott Stoffel, (224) 668-5201

Molex Named Official Sponsor of the Bank of America 
Chicago Marathon
Multi-year sponsorship of iconic race reinforces corporate commitment to health and fitness
LISLE, IL —  Molex Incorporated, a leading global manufacturer of electronic solutions, is an of-
ficial sponsor of the Bank of America Chicago Marathon on October 11, 2015.  The Bank of America 
Chicago Marathon is part of the Abbott World Marathon Majors (AWMM) race series.  The annual event 
makes a significant economic impact on the host city of Chicago and assists in raising millions of dol-
lars for a variety of charitable organizations.

“The Bank of America Chicago Marathon connects people from all walks of life and around the world 
who are committed to health and fitness.  This aligns with our vision to provide innovative solutions for 
technology breakthroughs that help improve people’s lives,” said Martin Slark, CEO, Molex.  “As an offi-
cial sponsor, Molex is excited to show our spirit for Chicago and support one of the world’s preeminent 
marathons.”

The 2015 Bank of America Chicago Marathon marks the inaugural year of the Molex sponsorship, 
which extends through 2017.  Molex will have booth presence in the Abbott Health and Fitness Expo 
and throughout the Chicago Marathon, including race day hospitality and information tents.  A premier 
event that garners global recognition, the iconic 26.2-mile road race will start and finish in Chicago’s 
Grant Park, and attract thousands of participants from across the nation and more than 100 countries.  
Approximately 1.7 million spectators cheered on runners at last year’s marathon and millions more 
watch the televised coverage.  The prestigious event draws an elite field of athletes and charity partici-
pants who run through 29 Chicago neighborhoods.

“We are excited to welcome Molex as a new sponsor of the Bank of America Chicago Marathon,” said 
Carey Pinkowski, Bank of America Chicago Marathon executive race director.  “The marathon gives 
runners the opportunity to challenge themselves, train hard and strive to achieve a personal best, and 
on race day we all share in their success.  Molex and our other partners recognize healthy lifestyles and 
hard work as building blocks for world-class achievements.”

Molex supports health and fitness year-round through a variety of sponsorships and related initia-
tives that encourage employee and community activities.  The Bank of America Chicago Marathon 
sponsorship will provide opportunities for Molex employees to get involved as runners, volunteers and 
spectators.

For more information about Molex, please visit www.molex.com/marathon.

About Molex Incorporated
Providing more than connectors, Molex delivers complete interconnect solutions for a number of mar-
kets including: data communications, telecommunications, consumer electronics, industrial, automotive, 
commercial vehicle, aerospace and defense, medical, and lighting.  Established in 1938, the company 
operates 50 manufacturing locations in 17 countries.  The Molex website is www.molex.com.  Follow 
us at www.twitter.com/molexconnectors, watch our videos at www.youtube.com/molexconnectors, con-
nect with us at www.facebook.com/molexconnectors and read our blog at www.connector.com.

Molex is a registered trademark of Molex Incorporated.
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For Editorial Information
Christa Carroll   Susan Armitage
Senior Vice President  Vice President, Corporate Communications  
Outlook Marketing Services  Molex Incorporated
630.408.9164   630.527.4561

Christa@outlookmarketingsrv.com Susan.Armitage@molex.com

Bank of America Chicago Marathon Chooses Runner’s World as Media Partner 
CHICAGO, IL AND EMMAUS, PA – Runner’s World announced it has signed a three-year agreement to 
become a media partner of the Bank of America Chicago Marathon, beginning in 2015.  This year’s 
event will feature the Runner’s World Stage at the Abbott Health & Fitness Expo at the McCormick 
Place Convention Center, October 9-10. 

During the Chicago Marathon weekend, the Runner’s World Stage will feature Runner’s World Chief 
Running Officer Bart Yasso hosting running-related seminars and speakers designed to entertain and 
inform Expo patrons, as well as prepare starters of the Chicago Marathon to run their best race with 
last minute strategy, advice, health tips and answers. 

“Our participants look to Runner’s World for industry-leading news as well as practical, step-by-step 
advice for a successful marathon,” said Carey Pinkowski, executive race director of the Bank of America 
Chicago Marathon.  “Bringing to life that support will be a key benefit for our runners, many of whom 
are taking on 26.2 miles for the first time.”
 
“Working with the Bank of America Chicago Marathon is such a great fit for the Runner’s World brand,” 
said David Willey, Runner’s World editor-in-chief. “We are always working to engage our readers and
users where they live, and where they run, and Chicago annually draws more of them than any other 
race. I can’t wait to get there in October and see our brand come to life on such a vibrant stage for running.”  

The partnership will expand in 2016 to include the newly-rebranded Runner’s World VIP program 
(formerly the Runner’s World Challenge). For the first time, the Bank of America Chicago Marathon 
will provide runners an unparalleled experience backed by Runner’s World. The program will begin with 
nutrition guidance, access to an exclusive online community featuring advice from Runner’s World 
editors and experts, motivational emails, a private strategy session, a shakeout run with Runner’s World 
editors and other amenities. The Runner’s World VIP program shines on race day with private gear 
check, private breakfast area and bathrooms pre-race, while post-race features private massage, food, 
bag pick-up and family meeting area to celebrate the finish in style and comfort.  

About Runner’s World 
Rodale’s Runner’s World, the largest and most influential media brand in the running space, is the es-
sential guide for everyone who runs. The brand provides all runners—men and women, from beginners 
to hardcore marathoners—with the advice and information they need to pursue their goals, the inspi-
ration and entertainment they crave, and a sense of authentic community they won’t find anywhere 
else. Runner’s World is everywhere its readers and customers are—in print, online, on-screen and on 
the ground. Through authentic events such as the award-winning Runner’s World Challenge, the award-
winning Runner’s World Half & Festival (www.RWHalf.com), and the Runner’s World Heartbreak Hill Half 
& Festival (www.HHHalf.com), Runner’s World editors forge deep connections and have meaningful 
interactions with our readers as an organic part of the running community. Runner’s World publishes 18 
international editions: Argentina, Australia/New Zealand, Belgium, Brazil, China, France, Germany, Italy, 
Mexico, The Netherlands, Norway, Poland, South Africa, Spain, Sweden, Turkey, United Kingdom and 
the United States. For digital updates, visit www.runnersworld.com, Twitter (@runnersworld), Facebook 
(Runner’s World Magazine), Instagram (@runnersworldmag), and Pinterest (https://www.pinterest.com/
runnersworld/).
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